ESSENTIAL ELEMENTS

Vacation Rental Management Landing
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Clear Call to Action
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The Most Comprehensive Monogement Teom in Blue Ridge -
Earn More. Worry Less. Happy Guests. GUARANTEED! Call Us Today!
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Reach Your Maximum Rental income Potential

The mast effective way to realize the peak earming petential of @ vacation rental is to increase marketing exposure while adjusting for local and
seasonal demand, Our in-house revenue manager can genorate thowsands maore in income when compared to a traditional pricing strategy,
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I@ Expert Revenue Management @ Low Start-Up Fees
5op leaving money on the table. Siriking the Ceher companies have high start-up fees far
baance of pooupancy itarns such as lnens and Smartlocks. With
nightly rates is 3 soenca. one that weve. Souchern Camfor Cabin Rerals, we have the
mastared with cur in-house revenug manager lowest start.up costs in Bue Ricke!

and industry-leading anahaics tools.
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Risk Reversals

a) Hero Image: professional photo of one of your most relatable properties (ProTip: change the photo for each targeted group).
b) Call to Action (CTA): can be a form, button, or link. Be sure the CTA is “above the fold” (seen instantly before any scrolling).
c) Unique Selling Proposition (USP): the reason why your VRM is different and/or better than that of the competition.

a) Trust Icons: Any groups, memberships, or associations that you're a part of to give your business legitimacy.
D) Features & Benefits: Features are factual statemnents. Benefits entice the customer to buy. Answers the question "What's in it for me?".

a) Social Proof. Make sure to include one or more reviews from your rental owners.
b) Risk Reversals: The goal of the risk reversals is to reduce any friction around signing up (NOTE: also include these close to the CTA).

Bonus Tip: Remove all external links, other then your CTA. If you can reduce external links from S to 1 on your page, you can increase conversion rates by 29%!
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